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Introduction to ANSI

ANSI is an a 501(c)3 private sector organization 
that serves as an “Umbrella Organization” for the 
U.S. standards and conformance systems.

Duties and responsibilities include:


 

Develop and promote policies and positions in U.S. private-sector led system 


 

Accredit Standards Developing Organizations and approve American National 
Standards (ANS)



 

U.S. Representative to ISO, IEC and other international and regional bodies


 

Accredit laboratories, inspection bodies, certifiers of products, personnel, 
management systems, and greenhouse gas emissions



 

Provide standards and compliance solutions domestically and internationally
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The ANSI Federation represents more than 125,000 companies and 
organizations and 3.5 million professionals worldwide

Members of the ANSI Federation include . . .


 

Academia 


 

Individuals 


 

Government 


 

Manufacturing 


 

Trade Associations



 

Professional Societies 


 

Service Organizations 


 

Standards Developers 


 

Consumer and Labor Interests


 

and many more
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The Bottom-up U.S. Approach

Users drive standards and 
conformance activities

Centralized body drives 
standard and conformance activities Bottom Up

Top Down
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Unique Characteristics of the U.S. 
Approach



 
Emphasizes private-sector activities and solutions



 
Relies on private-sector compliance verification for both 
regulatory and non-regulatory functions



 
Empowers standards users (companies, consumers, etc.) to 
influence what standards will be developed and used in the 
market
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U.S. Standards System 
Different tools for developing 
globally-relevant standards

National Participation Direct 
Participation

Consortia



 

Treaty 
Organizations



 

Non-Treaty 
Organizations



 

Nationally Accepted


 

Internationally 
Accepted

Examples
Non-Treaty: ISO, IEC
Treaty:  ITU, CODEX

Examples
ASTM International, 
ASME, SAE, etc.

Examples
IGRS, W3C, etc.
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StandardsPortal
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Getting Involved in U.S.-Based SDOs
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Getting Involved in U.S.-Based SDOs (2)
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U.S. Market Access Directory 
www.StandardsPortal.org/directory
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Directory – Key Terms


 

Market access - Refers to requirements that are required by the U.S. 
government to enter the market. These requirements usually take the 
form of regulations and mandatory conformity assessment, and 
represent the minimum level which products must meet in order to 
enter the U.S. market.



 

Market acceptance - Refers to requirements which may not be required 
by the government, but are necessary to compete in the 
marketplace. These requirements usually take the form of industry 
standards and conformity assessment, and represent the industry- 
mandated requirements for the U.S. market.



 

Market differentiation - Refers to standards or conformity assessment 
procedures which are not required by the government or market 
in general, but which may set a manufacturer apart from its 
competitors. These "above and beyond" measures often allow 
manufacturers to compete at a higher level in the U.S. market.
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American National Standards Institute

Headquarters Operations
1819 L Street, NW 25 West 43rd Street
Sixth Floor Fourth Floor
Washington, DC  20036 New York, NY 10036

T:  +1.202.293.8020 T:   +1.212.642.4900 
F:  +1.202.293.9287 F:   +1.212.398.0023

www.standardsportal.org/us-indiasccp

Leslie McDermott
lmcdermott@ansi.org

+1.202.331.3626

For more information:

Elise Owen
eowen@ansi.org
+1.202.331.3624
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