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I. 2018 Global Meat Industry Executive Roundtable — M50

Date/Venue: September 18, 2018 (Tuesday) 08:30 am -12:30 am

Venue: Hotel Nikko New Century Beijing - Century Hall one 42— /7
Organizers: International Meat Secretariat (IMS)

China Meat Association (CMA)

U.S.- China Food and Agriculture Partnership (AFP)

U.S. Trade Development Agency (USTDA)

L 2018 &RRAZE s R A 51815 -M50
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Overview

The Global Meat Industry Executive Roundtable has been co-organized by China Meat Association (CMA)
and the U.S.- China Agriculture and Food Partnership (AFP) since 2016.

This year’s Executive Roundtable is co-organized by CMA, AFP and the International Meat Secretariat
(IMS). Invited participants include executives from the top50 global meat companies,relevant government
officials, organizations, embassies, and consulates, in addition to well-known experts.China Meat
Association (CMA) and AFP have expanded this roundtable from a bilateral to a multilateral audience in

order to elevate collaboration and dialogue between nations.

Purpose/Goals

The purpose of the Global Meat Industry Executive Roundtable is to engage with top meat industry peers
on market trends and discuss issues and opportunities for collaboration. It builds on previous Executive
Roundtables to strengthen commercial and technical relationships. The outcomes from this meeting will
provide direct feedback to upcoming programs that CMA, AFP, and partners are planning for 2018-2019.
These programs are designed to 1) enhance cooperation among international, Chinese companies, and
NGO/government stakeholders to ensure food safety, security and sustainability and 2) gain broader input

on key areas of cooperation to advance mutual benefits for the global supply chain.

Expected Outcomes

The expected outcomes of this gathering are to 1) strengthen commercial and technical relationships;
identify areas of cooperation and collaboration and 2) provide industry input to government partners about

food safety and production system for meat products in China.
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II. Agenda
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Timetable

Topics

Speakers

08:00-08:30

Registration

08:30-08:55

Opening Ceremony

Welcoming Remarks

Moderator: Wei CHEN, Executive Vice President
& Secretary General, China Meat Association
(CMA)

¢ Shuilong LI, President, China Meat Association
(CMA)

¢ Jennifer W. Lee, Executive Director, U.S.- China
Agriculture and Food Partnership (AFP)

¢ Guillaume Roué, President, International Meat
Secretariat (IMS)

¢ Ministry of Agriculture and Rural Affairs
(MARA)

¢ Steven Winkates, Director of Program
Management, East Asia Region, U.S. Trade &
Development Agency (USTDA)

08:55-09:30

Overview On Global Meat Industry
Development

Moderator: Jennifer W. Lee, Executive Director,
U.S.- China Agriculture and Food Partnership
(AFP)

Insight: Global Meat Industry Market Analysis
and Interpretation: David E. Williams, Vice

President of Informa Economics

¢ North America: Joel Haggard, Senior Vice
President of U.S. Meat Export Federation, Asia
Pacific Region

¢ Europe: Jos Goebbles, President, Dutch Meat
Association (COV)

¢ Asia:Jie MA, President, CMA Importer &
Exporter Branch

¢ South America:Gunther Thofehrn, Government
Affairs, Brazilian Beef Exporters Association
(ABIEC)

¢ Oceania: Patrick Hutchinson, CEO, Australia
Meat Industry Council (AMIC)

09:30-10:25

Panel I: How to Improve Meat
Production Efficiency Through
New Technology and Product

Development

Moderator: Wei CHEN, Executive Vice President
& Secretary General, China Meat Association
(cmA)

Panel Speakers:
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1. Xiangjie MA, President, Shuanghui Group -
China

2. Ruibo YU, President, Delisi Group Co., Ltd. —
China

3. Xibin CHEN, Chairman, Heilongjiang Grand
Farm Meats Co., Ltd. - China

4. lJieming CHU, General Manager, lJiangsu
Shuangyu Food Co., Ltd. - China

5. OnatBayraktar, Vice President of Food Care
Asia, Sealed Air — U.S.A.

6. Charles Ling, Managing Director, Tyson Food

-US.A.
10:25-10:35 Tea Break
10:35-11:30 Panel Il: Best Practices and Moderator: William Westman, Senior Vice
Industry Standards in Food Safety | President of International Affairs, North
American Meat Institute (NAMI)
Panel Speakers:
1. New Hope Liuhe Food Co., Ltd. — China
2. Jianhua CHEN,Director & Vice President,
Fujian Sunner Group Shareholding Co., Ltd.
3. Ken Petersen, Senior Vice President, Quality
and Regulatory Affairs, OSI Group — U.S.A.
Philippe Duriez, CEO, AOSTE Group — France
H.W.A. Swinkels, Vandrie Group - the
Netherlands
6. Juhui HUANG, Vice President of Corporate
Affairs for Greater China, BRF — Brazil
11:30-12:25 Panel lll: Sustainable Development | Moderator: Joel Haggard, Senior Vice President

in Meat Supply Chain

of U.S. Meat Export Federation, Asia Pacific

Region

Panel Speakers:

1. Wuqun HOU, Vice Chairman, Chuying
Agro-Pastoral Group Co., Ltd. - China

2. Longhu ZHU, Vice General Manager of
COFCO Meat & General Manager of Fresh
Products, COFCO Meat Investment Co., Ltd.
- China

3. Michael R. Mullen, Vice President, Global
Corporate Accounts, Ecolab -U.S.A.

4. Zhinong YAN, Executive Director, Walmart
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Food Safety Collaboration Center-U.S.A.
5. Peg Soderberg, CEO, Moving Floor AB -
Sweden

6. Marc Feunteun, Export Director, SVA JEAN
ROZE - France

12:25-12:35 Wrap Up & Next Steps
¢ Guillaume Roué, President, International Meat Secretariat (IMS)
e Mr. Shuilong LI, President, China Meat Association (CMA)

¢ William Westman, Senior Vice President of International Affairs, North American
Meat Institute (NAMI)
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III. Introduction of Organizers
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China Meat Association (CMA)

China Meat Association (CMA for short) is a national social organization
registered at the Ministry of Civil Affairs of the People’s Republic of China to

represent Chinese meat industry.

Established in May of 1992, China Meat Association is a non-profit national

social organization nationwide voluntarily initiated by meat related enterprises,
public institutions, social organizations and individuals in China. CMA membership covers the whole meat
industry chain, such as the fields of livestock and poultry feeding, slaughtering, meat processing, meat
cold-chain logistics, meat import and export trade, meat machinery and equipment, meat and meat
product ingredients, meat and meat product packing materials, also including institutes and colleges,

provincial and municipal food companies, regional meat associations.
China Meat Association is the vice presidential membership of International Meat Secretariat (IMS)

CMA'’s Mission: Serving members, devoting to meat industry development, meeting the meat consumption

demands of the people.
CMA’s Functions:

Involving in Industry Management, Responding to Industry Requirements, Strengthening Industry Building,
Organizing Industry Exchanges, Providing Industry Services, Coordinating Industrial Relationships,
Promoting Industry Development, Protecting Member Rights, Implementing Industry Civilization, Striving
for Meat Safety.

The headquarter and secretariat of China Meat Association is in Beijing. CMA has 12 Branches, which are
Pork Branch, Beef & Lamb Branch, Poultry & Eggs Branch, Natural Casing Branch, Importers & Exporters
Branch, Machinery & Equipment Branch, Packaging Branch, Meat Ingredients Branch, Cold-chain Logistics
Branch, Meat Snacks Branch, Fermented Ham Branch, Beef and Lamb Importers Branch; 1 Specialized
Committee: Meat Technology & Standardization Specialized Committee; 3 Working Committees: Complaint
Mediation Working Committee, Meat Safety Working Committee, and Credit System Construction Working

Committee.

FEARDS

Hh [ PRI S 2 (1T R ] PRI ) A2 28 Hp e N\ IR SR ] R IO b v A 50 1) 4 [ 1 PR S A =t e 47
MbAEFIZHZE . 9530344 CHINA - MEAT  ASSOCIATION, 45 CMA.

[ 2R 22 LT 1992 4 5 1, A2 B AR N RILFIEIE N 5 RS AR 7= 8 AH DG IR A b AT
th BRI N BRSSP AT A E g, RARE R A ey o TR EE 4 [ & Ak
TR, BEESE. WERMMT. WEREMAEEYR. WREH DRSS WRNIMEES . WEEMECE.
W RSB 5 AT, DUREVRER:, & TRaEMm AR RS S SRR E S
k.

Hh [ S 2 e tH 5 R SR 2 2R 3 5 AT
HEREMERR S MRS RRS, TR ERS, i e N REEACR & o KRS .
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Presidents of China Meat Association Sub-branches

(Listed in No Particular Order )

B

HERRBEELSSSK

BRTERRBIA R AR R FEFK, &Rl
AR B A IR A R EF K

Simin ZHENG

President, China Meat Association Pork Branch

Managing Director and Secretary of the Party Committee, Delisi Group Co., Ltd. and
the Chairman of Shandong Delisi Food Co., Ltd.

R 15
FERRBFFELSIEEK
KEFEEREF K

Xinbin CHEN
President, China Meat Association Beef & Lamb Branch

Chairman, Grand Farm Group

TR
HEARBEE (B Iiayssk
WA BN ABAR A PR A W)

Cheng DENG
President, China Meat Association Poultry & Eggs Branch
President, New Hope Liuhe Co., Ltd.

12
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7
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Jie MA
President, China Meat Association Importers & Exporters Branch
Chairman& General Manager,Wuxi Tian Peng Vegetable Basket Project Co., Ltd.

Y
T E RR R A RS a ek
VLR it A BR A m) K

Jieming CHU
President, China Meat Association Meat Snacks Branch

Chairman, Jiangsu Shuangyu Food Co.,Ltd.

LA
HEARBEKEARIZSK
AT AR A i AT PR R B R

Wuqun HOU
President, China Meat Association Fermented Ham Branch

Vice President, Chuying Agro-pastoral Group Co., Ltd.

] {8 e
HERARMERBRBR I SEK
T I\:u /J\%kﬁﬁﬁﬁﬁ%%&

Dekang HE
President, China Meat Association Natural Casing Branch

Chairman, Shanghai Natural Casing Co., Ltd.

%Y/
HE AR L AL R TS SLK
AR TR A R 26 ) j e

Hongjiu LI
President, China Meat Association MeatIngredients Branch

General Manager, Shandong Tianbo Food Ingredients Co., Ltd.
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Shengru LIU
President, China Meat AssociationCold-chain Logistics Branch

President, Jinan Welcome Industrial Group Company

B R
FEARBLAREE 22K
TSR A ) #H K

Qingrong HAN
President, China Meat AssociationMachinery & Equipment Branch

Chairman, Jiaxing Expro Industrial Co.,Ltd.

R
HERAXh2EES 2K
LIATFHE MR AR AR EH K
Johnson SONG

President, China Meat Association Packaging Branch

Chairman, Sunrise Packaging Material (Jiangyin) Co., Ltd.

T
HERXBLFARSRTEEK

Guangsheng MA
President, China Meat AssociationBeef and Lamb Importers Club Branch

14
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International Meat Secretariat (IMS)

The International Meat Secretariat (IMS) represents the global meat and

o livestock sector as a vital motor of growth and prosperity to meet the future

IMS

MEAT FOR THE ¥

demands for sustainable, high- quality, nutritious and safe animal protein.

The IMS is a non-profit organization that brings together members from all over
the world including livestock producer associations, national and regional meat
associations, meat exporter associations, meat processing companies, government, and corporate partners
representing over 75% of the global production of cattle, pig, and sheep meat. The IMS is headquartered in

Paris and celebrates its 40th anniversary in 2014.

The IMS engages with international standard setting bodies including the World Trade Organization (WTO),
the Food and Agriculture Organization of the United Nations (FAO), the Organization for Economic
Co-operation and Development (OECD) and the World Organization for Animal Health (OIE) to shape public

policy and regulatory standards impacting the agri-food chain.

Through its Expert committees the IMS champions science- based solutions and policy, the need for
continued innovation and better technologies, free and fair trade and sustainable business as key elements
to meet the future challenges of a growing global population estimated to be 9 billion people by 2050, with

the associated higher demand for high-quality animal proteins.

Finally through its global conferences and scientific symposiums the IMS provides a platform for expert
dialogue to contribute to international research and facilitate scientific advancements particularly in the

fields of sustainability, nutrition and animal welfare.

A NRARFE A

AL (MS) R EIRAZE L BEHATIL AR, RHES B MR R E R EE )&,
B AE AT RRGEVE L R AT T it B R E HZ s E & K.

HEAARALGE — D EERTER AR B AIEA L, e RO esuBE N ssokE~mbs . Bx
PSP R 22 PISSH DR has . RSN LA, BURF LR ANV EAEIRAE, X Ee2s 51 Ay 14
W SRS AR L) AR 75%. TSR S B B E 282, 2014 SEIASRILIY A
FAEE,

HARRALGHRAL (WTO) - BEAERRE S5 RAL (FAO) - &5 & 1E5TF K441 (OECD)
PLE A2 D ARZH 4 (OIE) S5 [E FRbrvE s 2 MU IE J1EME, il tH gEOE s2m A R0k & i B 1 A
LR 58 H AR

AR, EERNOGREIER, i3] 2050 45, 2ERANCSHCKIAR] 90 14, X EWRE LR EIYE
A SRR AR . Jhit, B A ERE RIS, A RS LU KRR 2 B AN g ok
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TR, SR SEAIHMECAR T, B3 EBA PRI SR, (LBt FFaEml AR, PLRX AR H
XSSP H 7RIk
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CAEHEFEBRAT T, SR R0, Rl RISk R B IR S Eh YA A5 U

US-China Agriculture and Food Partnership (AFP)

The U.S.—China Agriculture and Food Partnership is a private-public

. coordinator for bilateral food and agricultural cooperation between
M U.S.- China ~ the United States and China with support from governments in
Agriculture and Foga%zlg?rtﬂr;%e?{s?i; both countries. The AFP was created with the support of the US
and Chinese governments to continue in the tradition of the

Agricultural Symposium that was a centerpiece of then-Vice President Xi Jinping’s visit to lowa in February

2012.

AFP’s mission is to link U.S. and Chinese public, private, and non-governmental organizations (NGO) across
the agricultural and food supply chain in order to advance mutual food security, food safety, and agricultural
sustainability through the promotion of cooperative activities between the United States and China and
optimal practices in both countries. Since its formal establishment in September 2013, AFP has over 50
companies in its network, comprised of U.S. companies and non—profit industry cooperators. Together with
Chinese industry and government partners, AFP working groups organize and coordinate cooperative
activities with Chinese partners in public and private sectors from policy/technical round tables,

demonstration projects, training programs, etc.

Successful programs organized by AFP include: China-U.S. Agriculture and Food Seminar at the 27th Joint
Commission and Commerce and Trade attended by Vice Premier Wang Yang, Minister of Agriculture, Han
Changfu, and U.S. Secretary of Agriculture, the G20 Agricultural Entrepreneurs Forum, 1% and 2" U.S.-China
Meat Industry Executive Roundtable, CFDA Senior Leaders Food Safety Training Workshop, CFDA Regulators
Training U.S. Tour, National Silage Training Workshop, China Food Value Chain U.S. Tour, 2nd Beef Cattle

Breeding Technical Symposium, etc.

AFP members engage in cooperative dialogue and joint projects with Chinese industry and policy makers
through industry-based working groups. Current AFP working groups cover the following sectors: Seed,
Precision Agriculture, Feed and silage, Livestock, Meat Processing, Retail, and distribution. The overall
direction and programs of the AFP are guided by a Board of Directors, which is currently composed of nine
members from the senior leadership of major organizations in the agriculture and food industry. To
demonstrate the benefit of U.S.-China bilateral engagement in agriculture and food industries, AFP also
issues a series of publications to document the efforts and results of cooperation between the two
countries in both public and private sectors. AFP publications provide an essential platform to showcase the

initiatives of AFP and its members as a reflection of the broader collaboration between U.S. and China.

16
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hRRSEHEERB

oA S M A (AFP) ZHSEXUAR S RS ER AL SRE R 6. %I H
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AFP R 57 55 o AT Y A BRI AT ML TAR A AT SR LA EIIH . HT, AFP I TAE
PURETE: B RRHEROL . TR SRR, M. WIS, THEMMNEERIE . AFP A1ETUH K
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U.S.-China Agriculture and Food Partnership Network

FRRIVERMEIETRE (AFP) M4

(In Alphabetical Order 3L H FEEHIRFHES)

Abbott 3 FEl R A

AGCO Int'l GMBH 3% [ % R4 [4]

Alltech Biological Products (China) Co., LTD.Jb 5 B4 27 AL W] i A TR A 7]
American Feed Industry Association (AFIA) 3 [E 7l Tl h4

American Seed Trade Association (ASTA) EEMVA 5 e

American Soybean Association (ASA) £ [E K& <

Aramark %% ¥ 2 4L 4]

Archer Daniels Midland Co. (ADM) 3 [E B[ ) - J& /R K 4 == 3 ]

. Asian Agribusiness Consulting V.31 4V &) 22 7]

10. Bayer CropScience FFHAEY RIS (FHED HRAF
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11. Cargill Investment (China) Ltd. 5% 5% (FE) HERA A
12. CNH Industry(CHNI) LI 4157 % Tk
13. Cotton Council International 3¢ [E [E Frn At b2
14. Dow AgroSciences P IRz R R MR (HHED HRRAF]
15. Dupont Pioneer 3& [E#1H S Ee A 7]
16. Ecolab 25 (H E) B A PR AH]
17. Elanco Animal Health 3¢ [E fL k2 5] BR300 PR (8
18. Food and Agriculture Export Alliance (FAEA)3E [ELFE £ S A = i HY T HRE
19. Hormel fif 3£ /R & b A ]
20. Informa Economics ¥ & £ 5 A H)
21. International Poultry Development Program (UIPDP) [E Fx 58 & & & 11l
22. JarvisMachinery Manufacture (Beijing) Co., Ltd. & 4EHLGE (db5) HIRAH
23. JBS JBS A ]
24. John Deere (China) Investment Co.,Ltd ZJiili /R (FED HEHRA A
25. Johnsonville Sausage, LLC Z5gyidh. 4t /R A [ 2 7]
26. Kay Dee Feed Co. gLt T} /A 7]
27. McDermott Will & Emery LLP JGIEfITiZE 55 fir
28. McDonald’s #2457
29. Mclarty Associates 7% 5t hu $2 &1 S 55 filr
30. Monsanto & LI # A F]
31. MTC Logistics MTC ¥ 2 7]
32. Nebraska Department of Agriculture P A & in A b6
33. Nebraska Department of Economic Development PN A i i 148 5% & J& 36
34. North American Meat Institute (NAMI)JL3E RIS T2
35. Northwest Horticultural Council 3 & 78 1t [ 2 # 5 &
36. OSI Foods 4 & 4[]
37. Phibro Animal Health 3% B 5 Zh ) & 8 &t A FR 2 7
38. Sealed Air i fit/R (D HIRA
39. Smithfield Foods 3% [F 52 %5 #r JE /R £ 5 A A
40. Swire Pacific Cold Storage Limited A i ¥l 6 25 A R 2 &)
41. Syngenta (China) Investment Co., Ltd. JCIEx (FED BEHRAF
42. Tyson Food £ E &K MA R AH
43. U.S. Dairy Export Council (USDEC)3E [E . it A& 514>
44. U.S. Grains Council (USGC)3 [E 234 Hp 4
45. U.S. Livestock Genetics Export (USLGE) & [E 5 & gt 4% H 1 &
46. U.S. Meat Export Federation (USMEF)3E [E AIZE H I p 4>
47. U.S. Soybean Export Council (USSEC)ZE [E K &t 14>
48. U.S. Wheat Associates & [E /N Fp 2>
49. USA Poultry and Egg Export Council (USAPEEC)ZE [H X & & i b L 4>
50. Walmart JR/RIGEE ]
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U.S.Trade Development Agency (USTDA)

The U.S. Trade and Development Agency helps companies create U.S. jobs
through the export of U.S. goods and services for priority development projects
in emerging economies. USTDA links U.S. businesses to export opportunities by
funding project preparation and partnership building activities that develop
sustainable infrastructure and foster economic growth in partner countries.

USTDA in China

USTDA's program in China focuses on trade capacity building initiatives,
technical assistance, and pilot projects in the transportation, energy,
agriculture, and healthcare sectors. These efforts help create market access for U.S. companies looking to
work in China.

The Agency’s success in China is due in part to the public-private cooperation programs that USTDA
supports in country. These programs provide a forum for government agencies and private companies from
both countries to share technical, policy, and commercial knowledge to advance shared goals. USTDA has
successfully established programs based on this model in the aviation, standards and conformity
assessment, energy, agriculture and healthcare sectors.

By adapting to the evolving needs of China’s market and closely coordinating with decision-makers, these
public-private partnerships have achieved long-term success, providing continued trade opportunities.

By adapting to the evolving needs of China’s market and closely coordinating with Chinese decision makers,
these public-private partnerships have enjoyed long-term success, providing continued trade opportunities
and enhancing the development of China’s key industries.

EZE R 5 K EE(USTDA)
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Shuilong LI f\
ol

Vice President, International Meat Secretariat (IMS) \ .

President, China Meat Association (CMA) ‘ ;

Shuilong LI, Professorate Senior Engineer, was born in Fujian Province in 1955 and ?

graduated from Shanghai Aquatic Products University. He further studied on meat processing technology in
Germany in 1986. He once worked as the Deputy General Manager of China Hua Fu Trade & Development
Group Corporation, currently the Vice President of International Meat Secretariat (IMS) and the Executive
President of China Meat Association. He is dedicated to the meat industrial technology and management of
enterprise and making outstanding contribution to the innovation of meat foodstuff enterprises. He was
awarded the certificate of Project Technology Special Contribution by the State Council on 6 April 1999 and

enjoyed the Special Government Allowance.

22K

HERXBESK
R A RARE LR

1955 FF A TAREE, Bk T BRI K. 1986 R AR, BHEREIM LHEAR, HEAEH
TARI, JEEER R G R EERARRISEH . TR EREDSPITSK A REHL R E
J o I PR TR B T A, EAISR R W A 2l A R A Dk 1999 4F 4
16 HBE S5 Beds T 2 2 BUT R RN 1 & R AR

Wei CHEN

Executive Vice President and Secretary General

China Meat Association

1993 Graduated from Tianjin University of Commerce majored in Food
Engineering

2000 Graduated from City University of Macau majored in MBA ,
1993-2002 Worked for China National Foodstuffs Group Corp. (CNFG) '
2002-present Has been working for China Meat Association (CMA)

53
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Jennifer W. Lee

Executive Director, US-China Agriculture and Food Partnership (AFP)
Jennifer has over a decade of experience working in Greater China. Through
senior positions at the U.S. Department of Energy in Washington DC and Beijing

at the U.S. Department of Commerce, Commercial Service across China, she

has garnered broad experience in government affairs, trade policy,
communications, CSR, and creating Public-Private Partnerships across many industry sectors. In over 7 years
working in diplomatic capacities, Jennifer had key roles in 16+ senior level bilateral meetings including

Strategic & Economic Dialogue (S&ED) and Joint Commission on Commerce and Trade (JCCT) negotiations.

While Senior Policy Advisor for the U.S. Department of Energy (DOE), Jennifer served as the chief China
representative for the Office of Policy and International and advisor to the Assistant Secretary overseeing
U.S.-China policy and cooperation in Clean Energy. She was the Chief architect overhauling U.S.-China
Energy Policy Dialogue, creating a framework aligning government-to-government policy negotiations with
private/3rd sector technical, and commercial cooperation with China. In this capacity, Jennifer served as
key negotiator and liaison with multiple Chinese ministries, across U.S. Government agencies, DOE
Technical offices, private industry (including Energy Cooperation Program), and Lab/University stakeholders
in establishing sector roadmaps. Jennifer was also primary China lead in coordinating between three
consortia of U.S. and Chinese companies in the execution of the landmark $150m Clean Energy Research
Center (CERC) launched by Presidents Obama and Hu.

Prior to DOE, Jennifer worked in various capacities in trade policy, trade advocacy/promotion, and
marketing-communications for the U.S. Department of Commerce, Commercial Service across the U.S.
Embassy and Consulates in China for six years.

2R A

HERIVSEHEIERE (AFP) FRPHK
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A2 5T, AT ESLBUN 5T M EE R R T HEA ) Z AR . A g RS HIE %
TR, A Lt S IRTE RSS2 A X E (Strategic & Economic Dialogue (S&ED)) FlHi3E
2k 5%W 5 IEZ 512> (Joint Commission on Commerce and Trade (JCCT)) S57E N FREXGA IR A H, 40
fEREETAR.
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Guillaume ROUE

President

INAPORC - the French Interprofessional Pork Council

President of IMS
President of INAPORC

Vice-president of National Pork Federation
President of Evel’'up cooperative

Guillaume Roué plays an important role both in France and international pork industry. He is the president
of IMS and has been the president of INAPORC — the French Interprofessional Pork Council — since 2002 and
Vice-president of the National Pork Federation. Mr ROUE is also a farmer, his pig farm is located in Brittany

in the west of France. He also serves as the president of the second largest pig cooperative Evel up.
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Steven Winkates

Director of Program Management, East Asia Region

U.S. Trade and Development Agency (USTDA)

Steven Winkates is the Director of Program Management for the East Asia Region
at USTDA, based at the U.S. Embassy in Beijing, China. He is responsible for managing USTDA’s activities in
China and Mongolia, directing business development efforts,coordinating with relevant stakeholders in
both the region and the United States, and marketing USTDA services to potential partners in both

countries.

Prior to this position, Mr. Winkates worked in Beijing for a consulting firm which specializes in developing
transportation infrastructure projects. He also previously served as a Country Manager at USTDA,
covering China and Southeast Asia during his tenure, and as a Policy Analyst at the U.S. Department of
Commerce.Mr. Winkates holds a Master of Public Policy from Georgetown University and a Bachelor of Arts

from Rhodes College.
i)
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David E. Williams

Vice President

Informa Economics IEG

David Williams is a vice president of Informa Economics IEG. He is director of the
Agribusiness Intelligence Protein Group as well as a member of the IEG Client,
Advisory and Development group. In this capacity, Mr. Williams directs the global

actives of the protein channel and coordinates insight and intelligence with

respect to the global analytic protein groups within the Agribusiness Intelligence

vertical. Based out of Austin, Texas, his primary responsibilities include working with IEG customers on
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understanding the global meat supply, meat-based project consulting as well as client services. He also
works with customers on livestock hedging and trading models. Mr. Williams came to IEG from Cargill,
where he worked in many different rolesover 16 years, including leader of export sales for meat business
unit, leader of futures trading for the meat business unit, and general manager of the Cargill grain export
business in Texas and Oklahoma. He received his bachelor's degree in animal science from Texas Tech

University and his master's degree in business administration from Friends University.

David E. Williams
Informa Economics IEG Ell S8

David Williams 7 Informa Economics IEG sk, [t 2 A0V s 25 8 Rt 1 /N 3248 2 TEG %5 7
BRI NI R B . FEARAER SSVE R Y, Williams 26 2E 32588 5 R0 i 45 2 RE T B T TR A BRE A
J53 53 W /N LA O () B 1 JO BT R S W R B R RE ) A KIS Bl o AR RS v 5 N BT, Ath 32 B4R 5T TEG &
FAXF A BRI S UL R (B A . PISRAR DG H &) S IR S5 o At otk 7 X i 87 B A R G B 2% - IR 55
Williams Je42 78 1EG TAEZ HI S EFE & A ] TAEEIT 16 4F, WIESFRZERSHRTrH s, it
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Joel Haggard

Senior Vice President of U.S. Meat Export Federation

Asia Pacific Region

Mr. Haggard joined USMEF in 1988 as a regional marketing consultant and later

became director of the USMEF-Hong Kong office when that office opened in

1989. Joel Haggard returned to the Asia-Pacific to serve as vice president-Asia

Pacific for the U.S. Meat Export Federation in March 1994, after several years in the USMEF-Denver
office. Stationed in the USMEF-Hong Kong office, Mr. Haggard oversees USMEF market development
strategies and programs for U.S. red meat products in the region. Before joining USMEF, Mr. Haggard
worked for the USDA Foreign Agricultural Service for five years. During that time, he served as the
agricultural trade officer for the U.S. Embassy in Beijing, China, where he supervised all marketing activities
involving U.S. agricultural trade with the People's Republic of China. Prior to that, Mr. Haggard worked as
grain analyst for USDA's Foreign Agriculture Service in Washington, D.C., analyzing and forecasting
international trade patterns. Mr. Haggard has a Bachelor of Science Degree in Political Economy of Natural
Resources from the University of California, Berkeley, and a Master of Science Degree in Agricultural

Economics from the University of Wisconsin. He speaks both Mandarin and Cantonese.
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Jos Goebbels

Jos Goebbels graduated as veterinarian at the University of Utrecht and is an honored
specialist in Veterinary Public health. He worked many years in the Ministry of Health of
The Netherlands and  Director of the Dutch Inspection services (NVWA) of the

Ministry of Agriculture and Managing Director of the MAF Verification Agency in New

Zealand.

He started his job as President of the Dutch Meat Association (COV) and the Dutch Meat manufacturing
Association (VNV) in 2009. He is Vice president of the UECBV (The European Livestock and Meat Trade
Union) and president of the Meat Industry of UECBV. He is Vice President of CLITRAVI (Association for the
meat processing industry in Europe) and president of supply chain of CLITRAVI.

Jie MA
Deputy General Manager, Wuxi Tian Peng Group Co., Ltd,

President, Wuxi Tian Peng Vegetable Basket Project Co., Ltd

Mr. Ma lJie, Deputy General Manager of Wuxi Tian Peng Group Co., Ltd, President of

Wuxi Tian Peng Vegetable Basket Project Co., Ltd. Senior Economist, member of the

organizing committee of Asia-Pacific region of World Union Wholesale Markets.

Mr. Ma lJie, as the corporate leader in three decades, persists in learning, enhance management ability. He
united the leader team, with his pioneering spirit, characters of innovation, integrity, self-discipline and
devotions; he is not only made a positive contribution to the enterprise reform and development but also
made an important leading role in the food industry and market development of Jiangsu province.
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GintherThofehrn

Government Affairs, Brazilian Beef Exporters Association (ABIEC)

Graduated in Veterinary Studies at Lutheran University of Brazil - ULBRA Masters in
Agribusiness at University of Sao Paolo — ESALQ/USP. Completed a two years
internship at the Agriculture Defense Division at the Brazilian Ministry of Agriculture,
Livestock and Food Supply — MAPA.Has been working for three years at the Brazilian
Beef Exporters Association — ABIEC.Currently working in Brasilia D.F. as ABIEC's

Government and Corporate Affairs representative.

Patrick Hutchinson

Chief Executive Officer (CEO), Australia Meat Industry Council (AMIC)

Patrick Hutchinson was promoted to the CEO position of AMIC in mid-2017,
following a period as the AMIC General Manager of the processor group. u
Previous to AMIC, Patrick has over 20 years’ experience in the meat
industry. His career highlights included terms as general manager of Livestock Exchange and ITS Global
North America; and manager of product integrity and assurance at Meat and Livestock Australia.

Patrick has a proven track record in leading the growth of meat industry businesses and organizations,
including agricultural consultancy firms. Further, Patrick has experience as a livestock producer, growing
beef cattle on the lush pastures of his family farm in the beautiful Southern Highlands in NSW. Patrick is

married with 3 sons.
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Ruibo YU

President, Delisi Group Co., Ltd.
President, Shandong Delis Food Co., Ltd.
Yu Ruibo, born on 9"Feb. 1975, with university degree, a senior economist and a

member of the Communist Party of China.Since 1995, he has served for below

positions:Chief Secretary, Operation Manager and Secretary of Board for Delis Group
General Manager of Shandong Delis Biotech. CompanyPresident of Delis Group Co., Ltd., President of
Shandong Delis Food Co., Ltd.He is also a member of the 12"™and 13"'cPPCC in Weifang, and Vice President
of Meat Association in Shandong Province.ln 2012, he was awarded the title of Science and Technology
Innovation Person by China Meat Association, and the Leading Person of Shandong Meat Association.In
2013, he was awarded Top Ten Pioneers of the 8th National Rural Youth Prosperity Program by the Central
Committee of the League and the Ministry of Agriculture.He is also awarded the below titles:Outstanding
entrepreneurs in Shandong food industry; Outstanding private entrepreneurs of Weifang;Top Ten
Outstanding Youth Entrepreneurs of Weifang; Outstanding Individuals in National Food Safety

Management.
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XibinCHEN

President, China Meat Association Beef & Lamb Branch
Chairman, Grand Farm Group
Xibin CHEN, The Chairman of Grand Farm Group, the standing committee member of

Heilongjiang Provincial People’s Congress, vice president of Federation of Industry and

Commerce of Heilongjiang province, the president of CMA Beef & Lamb Branch; In 36

years, dedicated to create premium ecological "beef and lamb”.

PRI
HERADEF RS SL K. KERERAEFK

KHEE AR E K A i, BUEBLAE NRHEZE, BILE TR TR hE R4y
mes 36FEREITE AR AT

Jieming CHU

President, China Meat Association Meat Snacks Branch
Chairman and General Manager, Jiangsu Shuangyu Food Co.,Ltd.
Jieming Chu, male, the member of the Chinese Communist Party. He is also the

Chairman and General Manager of Jiangsu Shuangyu Food Co.,Ltd .He was selected

as the National People's Congress of Taizhoua and a member of the Technical
Committee of Science and Technology Standardization of China Meat Association expert. He is an expert of
China Meat and Poultry Aquatic Products Expert Committee and the member of the Standards Committee.
He is a member of Jiangsu Food Science and Technology expert pool and the president of Meat Snacks

Branch of the Chinese Meat Association now.
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Onat Bayraktar

Vice President, Food Care Asia, Sealed Air

Onat Bayraktar is the Vice President for the Food Care division of Sealed Air
Corporation in Asia, managing the business operations alongside giving the strategic
direction to the business in the region. Sealed Air’s Food Care Division provides

packaging solutions that increase operational efficiency, extend shelf life and reduce

resource use and waste throughout the global food and beverage supply chain.
Onat is a committed individual for sustainability and food safety. He works thoroughly to support Food &
Beverage industry in efforts to reduce food waste and its negative impacts to climate change. He believes
food packaging industry has a major role in delivering safe food to humanity.

Prior to his current role, Onat was the F&B Business Unit Director for the Greater Asia Pacific region for the
Diversey corporation. In his years with Diversey, Onat has served in other management positions including
Managing Director of Turkey & Middle East, Regional F&B Director for Central Eastern Europe, Turkey,
Africa and Middle East, Regional Processed Food Sector Leader, and F&B Director for Turkey.

Prior to joining Diversey in 1997, Onat has held various management positions in Unilever in Finance and IT
from September 1991.

Onat has an Electronics Engineering degree from Istanbul Technical University and an MBA from Istanbul

University.

Onat Bayraktar
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Charles Ling

Managing Director-Export Sales, Greater China, Tyson International

Charles joined Tyson Foods since 2008 and responsible for US Tyson products

exporting to Greater China region covering China, Hong Kong, Taiwan and

Southeast Asia. Prior to joining Tyson, Charles has worked in leading foods
importer and distributors in Mainland China and HK for over 20 years.

Charles is now managing three main offices located in Shanghai, Hong Kong and Taipei. Products coming
from Tyson US to China now are beef and pork which are available in key importers in China and also key
sales channels.

Charles is also playing a key coordination role with the Tyson China poultry team. Tyson is having three

poultry facilities in China including two fully integrated poultry complex and one prepared foods plant.
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William W. Westman

Senior Vice President of International Affairs
North American Meat Institute

For the past 8 years, William has served as the Vice President and Senior Vice
President of International Affairs for the largest meat packers association in the U.S.

William travels to China several times each year to advance the interests of AFP. He

served as the USDA Minister Counselor for Agriculture in Beijing for 2 % years prior
to joining the Meat Institute. William has served on the AFP Board of Directors since AFP began and has
Co-Chaired the Animal and Animal Products Working Group. As Co-Chair of the AFP Animal and Animal
Products Working Group, William has been working to integrate our broad membership into the “Farm to
Chopsticks” concept to more closely coordinate and leverage the many activities and programs we have
underway. Through this type of cooperation and mutual assistance, we not only assist in enhancing the
effectiveness of our programs but become more closely aligned with China’s agricultural and food

production goals and objectives.
31



2018 Global Meat Industry Executive Roundtable — M50
2018 £ ERE K= 5 /Z 4 1 4= -M50

- YN

EEREE (NAMD BlEERERESNREE S&

it % 8 &, #NESATIRTALERZE S (NAMD Bl 283k B rF 5 K m B E ek, BEJLIRV
i E, RO S &R IRE 5. EIMAILSER T2 AT, A AL R 36 E RO
Tz, [FR, BABSEE RN SRR S ERAEDE (AFP) HEHR N, HIEEROL
&= i TAEZH (Animal and Animal Products Working Group) BXE 3% . ENTAFHBEE FTE, B
NBS A —HEHEIT R R BRI RGBT & e A =2 E,  DUE U i i F e 5
IEAEAT R R XA AAE T E o @ SEMEE), MU TIREAEDE 1A &0k, 5T EM
AV AR AR = 1 H B E ARSI —2.

Cheng DENG

President, China Meat Association Poultry & Eggs Branch
President, New Hope Liuhe Co., Ltd.
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Jianhua CHEN

Director & Vice President, Fujian Sunner Group Shareholding Co., Ltd.
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Dr. Kenneth E. Petersen

32




2018 Global Meat Industry Executive Roundtable — M50
2018 £ ERE K= 5 /Z 4 1 4= -M50

Senior Vice President, Quality and Regulatory Affairs OSI Group, LLC

Dr. Kenneth Petersen is the Senior Vice President, Quality Assurance and Regulatory Affairs for OSI Group,
LLC. He leads OSI’s global food safety and quality initiatives, and chair’s OSI’'s Global Quality Council.
With over 65 plants in 17 countries, OSI Group is a global leader in producing value-added protein and
other food products for leading brands. From 2005 to 2012, Dr. Petersen was Assistant Administrator of
the Office of Field Operations, Food Safety and Inspection Service, USDA, Washington, DC. He led the
strategic, technical, and managerial direction for an 8,000 person public health oriented workforce
conducting inspection, HACCP verification, recalls, and enforcement at 6,200 meat, poultry, and processed
egg product businesses throughout the United States. Dr. Petersen began his career with FSIS in 1989 as a

field veterinarian.

Education:
Master of Public Health, Uniformed Services University of the Health Sciences. Bethesda, MD. 1996.
Doctor of Veterinary Medicine, University of Illinois. 1982

Bachelor of Science, Physiology, University of Illinois. 1978
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Philippe Duriez

CEO, AOSTE

CEO, International Export, Campofrio

A Board member of French Industry meat association: INAPORC AND FICT

As a board member of INAPORC & FICT, CEO of AOSTE group and CEO of International
Export of CAMPOFRIO group, Philippe DURIEZ has been engaged in meat sector as one

of pioneer in early of 1999 from Smithfield group, then followed by other meat

companies such as Aubret as well as Pere Oliver. In 2014, Philippe joined CAMPOFRIO group by taking care
of global sourcing as well as plants” operations where he developed with the team several innovational
programs in optimizing the whole integrate food chain.

In the coming presentation, Philippe would share the scripted success AOSTE group in meat snacks area by
looking into the regulatory side development in France as well as the technological development story of
meat snacks.

As one of the leading group in France & an important business unit of CAMPOFRIO group; AOSTE group’s
40-year bulletproof development is calculated by 4 premium and refined brands as well as 6 plants
specializing in dry ham, dry sausage and sliced products respectively. AOSTE is the Leader in dry meat
category in France and favored by French people, simultaneously demonstrated its strong presence in
other European countries such as Germany, Belgium, UK, Spain.

Philippe DURIEZ 54 AT E AOSTE ££ I & AT B LA & CAMPOFRIO £ 4143k t 11 s (V2 E AOSTE
LR IE T PP CAMPOFRIO (£ AR ). [FIRS, At @ik FE V2 Fvk E R S s F 2 i i
Z—, TSR E AR K FE . Philippe DURIEZ 2545 M\ 1999 4EITUA1E 50 25 1 SE /R f 4 [ T4,
SR JE B AE Aubret LA Pere Oliver RIZE AR FEER: WS H O, T 1a B 2 Ui T4E . 2014 F-H-45 Philippe
BN CAMPOFRIO [ 1t B4 A A= Bk R DL K B AT 1) i fbis B .

Philippe DURIEZ 441 Al ¥ 1 P B2 15 TR 5K 40 S22 L AR R A 1) A Tl ) 8 DL R MR SR B AR B . YR
AOSTE SEHZ YL CAMPOFRIO SEHME NV 55 ol 2 —: REERFATI R eIk —, 7EikEH
A 40 ZAERIPISE, HETHA 6 MRS T Tl NFH KRR 55 S &2 0 FDL 55 . 7R3, AOSTE
SERTEIA NI IR AAFIN 4 DS RE,  [FIAS A2 A 45 e R FL e WO B R sl il LeRIe . 3
. PHYEFAE.
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Henny Swinkels

Director Corporate Affairs,VanDrie Group

Mr. Swinkels is working in the veal industry for more than 25 years. At first at the
Cooperative feed factory Sloten BV, then as General Director KalverslachterijAalten
(KSA — Veal Slaughterhouse Aalten) and currently as Director Corporate Affairs of

the VanDrie Group.

Mr. Swinkels is active in the meat and veal industry and currently holds several
positions like:

* Vice President of the Dutch Central Organisation for the Meat Sector (COV);

* Member of the Veal Committee at the European Livestock And Meat Trading Union (UECBV);

* Member of the Executive Council of the International Meat Secretariat (IMS);

* Chair of the Veal Committee at International Meat Secretariat (IMS);

* Board member of Nevedi (Dutch Feed Industry);

* Vice-president of the Milk Replacers Committee at the European Feed Manufacturers’ Federation
(FEFAC);

*Board member of the Dutch Foundation for Quality Guarantee of the Veal Sector (SKV);

*Vice President of the Dutch BrancheOrganisation of the Veal Sector (SBK);

* Member of the Advisory Board for the Dutch Society for Protection of Animals;

* Board member of the China Chamber at Netherlands Council for Trade Promotion (NCH);

Dr. Juhui HUANG

Vice President of Corporate Affairs, BRF Greater China

Dr. Juhui Huang is Vice President of Corporate Affairs, Greater China for BRF since Jan
2017. In this role, he serves as BRF’s principal liaison with the Chinese government,
industry associations and state-owned companies. He is based in Beijing.

Dr. Huang began his career in China’s Ministry of Agriculture in 1994 before accepting

senior government affairs and business development positions in the private sector. §
Prior to joining BRF, he served as senior director and chief representative of ADM

Beijing Representative Office. He also served as vice president of government affairs for the Pharmaceutical
Industry Association Committee, and director of government affairs and business development for Cargill.
Dr. Huang is a business leader and government relations veteran with over 20 years’ experience in
agriculture, food and life science industries. He is a frequent speaker in high profile conferences including
the JCCT US-China Agriculture and Food Conference, the China Food Security & Safety Strategy Summit, and
the Government Relations Summit of Conference Board.

He is a co-chair of the Agricultural Forum of AmCham China and a founder of US-China Agriculture and Food
Partnership (AFP). He serves as a non-executive director of the board of COFCO Meat Holding Limited

(HK.01610) since Dec 2017. He holds a doctorate in agronomy from China Agricultural University.
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WuqunHOU

President, China Meat Association Fermented Ham Branch l ‘i E

Vice President, Chuying Agro-Pastoral Group Co., Ltd.

Mr. HouWugqun, Vice Chairman ofChuying Agriculture and Animal Husbandry,

used his professional quality and good business ability to lead the company to

create brilliant results. He is also the honorary vice president of the National
Association for Poverty Alleviation and Development, a member of the 13th Committee of the CPPCC

Zhengzhou City, and the director of the Zhengzhou Chief Quality Officer Club.
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LonghuZHU

Vice General Manager COFCO Meat & General Manager of Fresh Products, COFCO Meat Investment Co.,
Ltd.

Longhu ZHU, currently Deputy General Manager of COFCO Meat Investment Co., Ltd, General Manager of
Dept. of Fresh Pork & Processed Meat. He worked in Shuanghui Company for 20 years, working as Deputy
General Manager of Shuanghui Processed Meat Business Unit (in charge of production operation), Deputy
General Manager of Shuanghui Development Co., Ltd., and General Manager of Fresh Meat Business Unit.
He has rich experience in fresh and processed meat industry, with deeper understanding of the industry's

current development and future trends.
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Michael R. Mullen

Assistant Vice President Corporate Accounts, Food & Beverage Global Solutions

Mr. Mullen joined Ecolab in 1996. He has been exclusively focused on the protein
market for the past 17-years. His experience includes various levels of account

management, business segment leadership and global responsibility for the some of

the world’s largest protein companies. He has been directly involved in the

development and/or deployment of Ecolab’s antimicrobial technologies. Mr. Mullen has become a

trusted advisor to his customers based on a keen understanding of processing aids and has been specifically

recognized for innovations in water recycling. Mike’s focus is to assist his global customers in attaining their

food safety and business objectives sustainably, while leveraging Ecolab resources and technologies to

improve the efficiency of their operations.

Mr. Mullen has a Bachelor of Arts degree in Marketing from the University of St. Thomas, Saint Paul, MN,

USA

Michael R. Mullen

Mullene E T 19964EMMAZ /. ML VET NG TIA1ITH . MELK AR SMERE g, %

SIS A — et BRI A F R E L. Mt A2 5V 2 ZRIUMEBORITH 1K AN

A o Mullenfe A JE TR HUR 5 WIROBUEL 1 A, BN % FE AT [ bt %03 T /K 3R A

FIJT T HIBIHT o Mike B) AR5 RO P B A BRE P AT 4 St SEH T it 22 Ak 55 F b, RIS AT 208
TR s B AR Mul Len SeA41A K H B JE 75k M £ R % E40 S R B B 22 oA

37



2018 Global Meat Industry Executive Roundtable — M50
2018 £ ERE K= 5 /Z 4 1 4= -M50

Zhinong YAN

Executive Director, Walmart Food Safety Collaboration Center

Dr. Zhinong Yan is the Executive Director of the Walmart Food Safety Collaboration

Center (WFSCC). He has nearly 30 years of academic and industry experience in

microbiology and food safety. Before joining the WFSCC, he was the Asia-Pacific Food

Safety Director for Ecolab; he also worked at a food processing equipment firm and a food safety
consultancy. He has provided food safety services for over 150 food processing plants in more than 20
countries in North America, South America, Europe and Asia. He has designed and conducted over 200
training sessions on enterprise food hygiene and safety. Dr. Yan is currently Member of the Global Food
Safety Initiative’s (GFSI) China Steering Committee and Expert Advisor of Food Safety Committee of the
China Chain-Store & Franchise Association (CCFA). Dr. Yan received his BSc. and MSc. in plant pathology
from China Agricultural University in 1988 and 1994 respectively, and his PhD from Auburn University in
2000. He completed his postdoctoral research at the University of Georgia, and Michigan State University

where he also served as an assistant professor in the Department of Food Science and Human Nutrition.
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Peg Soderberg

CEO, Moving Floor AB — Sweden

Peg Soderberg grew up on a pig farm on Gotland in Sweden. After studying

economics at Lund university she continued on to work in several countries in
the world — France, Italy, Canada and Norway. She returned to Gotland and the family company to start
commercialize the concept of automatic cleaning, developed by her parents. She is now share holder of

Moving Floor AB and runs it together with her sister Katja Lindvall.
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Marc FEUNTEUN

Export Director, SVA JEAN ROZE - France

35 years Meat Export Manager. Team building, discovering new markets, insuring best

practices, optimizing sales have always been a strong incentive throughout my career.

My experience, from Farming in Scotland, selling beef in Germany to building Export departments in 3 of
the main French meat packers, has allowed me to meet dedicated, passionate professionals. Farmers,
proud of their historical yet modern know how, Butchers in their meat packing plants or shops, inventive
yet rigorous on hygiene, animal welfare and safety, Salesmen in supermarkets and outlets attentive to
client demands, Cooks, artists bringing out the best in our meat. Working with all these great people has

been paramount in overcoming the crises our profession has known and the ones to come.

In the last ten years, with the help of such people, | have opened up new markets (Algeria, Tunisia, Egypt,
UAE, Singapore, Philippine, Vietnam, South Africa..) And now ... CHINA? HND Edinburgh School of
Agriculture, Scotland. MBA, ESC Rennes, France
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Informa Economics IEG

Informa Economics IEG is part of Informa Agribusiness

Informa Economics [EG ¥ "<&

Agribusiness intelligence | informa As part of Informa’s Agribusiness intelligence division, IEG

connects you directly to data, insight and outlook platforms

" that reach every relevant global sector. With IEG at the

Agribusiness inte“igence J forefront, Informa Agribusiness intelligence helps the
informa world’s largest and most influential agribusiness

organizations gain advantage by delivering actionable intelligence across the food and commodities
value chain. We cover the entire value chain, helping you stay close to the market so you can
anticipate changes. We'll work with you to develop the ideal strategies and solutions for your business,

using our data, fundamental analysis and forecasts.

We offer supply and demand forecasts, price forecasts, expert analysis and guidance on Crops;

Livestock & Dairy; Policy; Transportation, Infrastructure & Logistics; Sugar & Cocoa; and Energy.

With offices in Europe, APAC, South America and North America, and through affiliate relationships
with consultancies in Russia, China, Australia, Turkey, Argentina, India, and Southeast Asia, IEG’s reach

is truly global.In whatever region of the world you do business, IEG is there for you.

Informa Economics IEG

Informa Economics IEG & Informa Agribusiness Intelligence H)—%#E%)
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U.S. Meat Export Federation

e mission o is "to increase the value and profitability of the U.S. beef,

ME Th issi f USMEF is "to i h I d fitabili f the U.S. beef

N P
pork, and lamb industries by enhancing demand for their products in export markets

v B
((E \\ through a dynamic partnership of all stakeholders." Simply put, USMEF is "Putting

U.S. Meat on the World's Table."
Q?' l"l:ni-'?”b
The U.S. Meat Export Federation (USMEF) was established in 1976 as a nonprofit

trade association working to create new export opportunities for U.S. beef, pork,

lamb and veal. USMEF receives funding from the U.S. Department of Agriculture

(USDA), the beef, pork, lamb, corn and soybean checkoff programs, as well as its

Funded by the Beel Checkoll

members representing nine industry sectors: beef/veal producing & feeding, pork

/ll/ producing & feeding, lamb producing & feeding, packing & processing, purveying &
trading, oilseeds producing, feedgrains producing, farm organizations and supply &

US. PORK service organizations. Headquartered in Denver, USMEF has offices in Beijing,
Brussels, Hong Kong, Mexico City, Monterrey, Moscow, Seoul, Shanghai, Singapore, St. Petersburg, Taipei

and Tokyo. USMEF also has special market representatives operating in China, the Middle East, Central &
South America and the Caribbean.

USMEF carries out market development activities in more than 80 countries. These activities fall into

several primary areas:

e Marketing - Creating demand in international markets for U.S. meat through promotions, trade seminars,

consumer education, advertising and public relations.

e Trade Servicing - Working to bring buyer and seller together and by conducting both market and product

research.

e Market Access - Providing the U.S. government and industry with the market intelligence necessary to

secure, maintain and develop fair and reasonable access to international markets.
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Dutch Mat Association (COV)

The COV promotes the interests of the Dutch

—— COVDutch Meat Association (COV) meat industry, both at national and international
level. COV’s members represent an annual

turnover of € 10 billion and are actively involved in exports and imports of meat on a global level.

COV and its members are committed to produce meat in a sustainable way. All Dutch meat is controlled by
integrated quality schemes covering extra requirements concerning food safety and animal welfare in line

with the high requirements of the Dutch society and consumers worldwide.

The Dutch Meat industry is exporting to more than 100 countries and providing more than 100 million
consumers with meat. We are one of the leading global exporters of pork and the world number one
exporter of veal. China is the most important export market for pork for the Dutch meat industry, with an
export volume in 2017 of 200.000 ton.

The COV and its members are committed to produce safe and sustainable meat and fulfill consumers

requirement worldwide.

Wouxi Tian Peng Group Co., Ltd

Wuxi Tianpeng Vegetable Basket Project Co.,Ltd. is a domestic famous modernize
food processing and producing circulation large-scale enterprise specializing in pig
\ / slaughtering, meat-product processing, storage and wholesale dealing of refrigerated
animal product and exclusive agency and distribution of free-pollutant animal

product.

As one of the municipal key units of Vegetable Basket Program, Wuxi Tianpeng
Vegetable Basket Program Limited Corporation has built a Wuxi Tianpeng Food town which covers the floor
area of 233,333 square meters and the construction area of 300,000 square meters, a national 4-star
workshop with a capacity of one million pigs for slaughtering, processing and distributing, a 60,000 tons of
full-temperature-layer intelligent refrigerating chamber, as well as other facilities as nearly 1,500 shops,
supporting service buildings and parking lots. The annual supply of 120 million pigs to Wuxi local pork
market from our corporation occupies 50%-60% of the total. Also in the proportion of supplies of kinds of

fresh refrigerated animal products, dry condiment, fast food and seafood, we achieve 60%-70% of total
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market share. Since the average total turnover of Tianpeng Food Town is over 12 billion RMB, it offers a
strong assurance and demonstration to the local construction of animal product safety program and the

market of commercial circulation.
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Brazilian Beef Exporters Association (ABIEC)

Created in 1979, the Brazilian Beef Exporters Association (ABIEC) brings together 33 companies of the
sector in Brazil, responsible for 92% of the meat traded for international markets. Its creation was a
response to the need for a more active role in the beef export segment in Brazil, by defending the interests
of the sector, increasing efforts to reduce trade barriers and promote domestic products. Currently, Brazil
produces 10 million tons of beef, 20.8% are traded to dozens of countries around the world, following the

most stringent quality standards. In the last decade, the country registered growth of 135% in the value of

its exports.

Australia Meat Industry Council (AMIC)

The Australian Meat Industry Council is the sole peak industry council that
represents post-farm-gate Australian meat industry, including processors
(abattoirs), cold stores, independent boning rooms, independent retailers, small

goods manufacturers, and exporters.
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Z s Headquartered in Luohe City, Henan Province, Shuanghui is China's largest

Vv v meat processing base, key national enterprises of agricultural industrialization.

- Shuanghui builds more than 30 modern meat processing base and supporting

21 ll:m Izl industries in 18 provinces and cities across China mainland, forms a complete
SHUANGHUI GROUP ) ) o ) . . ) )

industrial chain including breeding, feeding, slaughtering, meat processing,

new material packaging and cold-chain logistics. The annual production and marketing of meat products

reaches more than 300 million tons, with nearly one million sales terminals to make sure Shuanghui

products can be delivered and arrived on the same day throughout China, except Xinjiang and Tibet. With

brand value of 49.7 billion yuan, Shuanghui ranked first in the Chinese meat industry for over 20 years.

Headquartered in Hong Kong, WH-Group, Shuanghui’s Shareholder (formerly Shuanghui International), is
the world's largest pork food business ranked as No. 495 of the World’s top 500 companies published by
Fortune in 2016. It has brands Shuanghui in China and Smithfield in U.S. together with many other products
and brands favored by the market. Shuanghui brand fresh meat and king of the kings sausage are
well-known in China, and Smithfield brand is renowned in European and American markets. Its
international business covers more than 20 countries around the world. WH-Group is ranked first in the
world in three areas including meat processing, fresh meat marketing and pig breeding, and is considered
as the world's largest, most widely arranged and the most competitive pork enterprises with the most

complete industry chain.

WH-Group has two listed companies. They are "Shuanghui Development" (000895) listed on Shenzhen
Stock Exchange and "WH-Group" (00288) listed on Hong Kong Stock Exchange. Shuanghui development
ranked the 24th in Forbes 2014 as top 100 of the world's most innovative enterprises while listed the first in
Mainland China. WH-Group’s stock has been included into the UK FTSE index and Hang Seng integrated
large-cap index of Hong Kong. In 2016, WH-Group entered into the World’s top 500 companies published
by Fortune.

Chairman Wan Long of Shuanghui Group has more than 40 years of meat industry management experience.
Under his leadership, two listed companies are built up, one is on list of Fortune 500 companies and the
other is a visionary, experienced, highly dedicated, highly focused management team. Mr. Wan Long is
awarded Special Hero of Luohe City, Ten Meritorious Entrepreneurs of Chinese Meat Industry, U.S.-China
Economic and Trade Development Leader, global God of Cooking selected by Time magazine of the United

States.

After the internationalization, the great Shuanghui will continuously adhere to the concept of reform and
innovation, adhere to the globalization of development strategies to accelerate global expansion and
resource integration, make good use of global resources and markets, persist to maintain and consolidate

its leading position in the country and in the world. Under the guidance of structure adjustment, network
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development, transformation promotion, scale enlargement, Shuanghui will further improve the product,
expand brand influence, enhance the competitiveness of enterprises, continue to provide healthy, safe, rest
assured, fashionable products for the vast number of its consumers, to create lasting value to its

shareholders and the society.
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Delisi Group Co., Ltd.

Delisi Group Limited was established in November 1, 1986, Delis Group is a

representative enterprise of Shandong Province high-class safety food

ﬁ‘}'l ® demonstration zone and the first batch of state leading enterprises of

agricultural industrialization.
R Over the past 30 years, the company has been focusing on the whole pig
industry chain and meat processing, pursuing the corporate purpose of

"strengthening the health of Chinese people and improving the of the
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nation", devoting itself to the historical mission of "improving the nutrition of food for people, climbing the
peak of meat science", and developing from an unknown village-run enterprise into a large food processing
group with one listed company and 62 subsidiaries has built four major production bases, 10 marketing
centers, more than 200 sales offices and more than 20,000 terminal outlets, with more than 6,500

employees and a total assets of 6.8 billion yuan.

Since the beginning, the company has focused on the research and development of leading technology in
the industry and innovation, actively explore new ideas for business development, strive to forge ahead and
bravely strive for the first, through continuous efforts, "Delisi" has become the first China Well-known
trademark in Weifang City, under the "cold meat" and "low-temperature cooked meat products" were
double-rated as China's famous brand products. Shandong Delisi Food Co., Ltd. has become the first listed
company in the meat industry in Shandong Province. It has won the "Shandong Provincial Governor Quality

Award" and "lilin Provincial Governor Quality Award" and has made remarkable achievements.
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Grand Farm Group

m Gr.and Founded in 1982, Grand Farm Industrial Group is a large private

enterprise group operating business in import and export trade, modern
Farm
ecological agriculture, ecological animal husbandry, food processing and

x ' @ husbandry tourism, and it is also a president unit of China Beef and
I Sheep Association, with the annual output value of nearly RMB 4.9 billion

yuan.

With natural base for cattle and sheep ranches and meat sources, Grand Farm has established one million
acres of grassland as well as ranch for raising 100,000 cattle and sheep in high-quality pastoral areas in

Heilongjiang and Inner Mongolia. With successive investment of 3.9 billion in China, two production and
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processing parks, 18 logistics distribution centers and nationwide sales network have been established.

Grand Farm has become one of leading suppliers of meat food products in Asia.
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Jiangsu Shuangyu Food Co., Ltd. — China

é‘z\ ® Jiangsu Shuangyu Food Co., Ltd. is specialized in the production of meat

products manufacturers, production of " Shuangyu " brand dried pork
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(ij:j/ dried meat products. enema meat products. western ham products-
\
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slices as the representative of the smoked and grilled meat products.

cured meat products. sauce products and other 6 series more than 50
kinds of products.The company always adhere to the "hundred years
Brand" business philosophy, by the high grade product quality to win the social recognition and trust of
consumers."ShuangYu" brand dried pork slices two won the national quality award,and since 1993 has been
awarded as Jiangsu famous brand,"ShuangYu" trademark won the Chinese well-known trademark title in
2012; "ShuangYu"brand pork sausage exported to HONGKONG aii the time.The company keep in mind the
social responsibility,actively engaged in charity, and establish a good social image.The company moved to
Jingjiang Economic Development Zone in 2011,at present, it is committed to start from technological
innovation, to realize automation and intelligence, and to build traditional manual production enterprises
into an automatic and intelligent high-tech factory.
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Sealed Air

on packaging solutions that help our customers achieve their

SeaIEd Alr! sustainability goals in the face of today’s biggest social and

Qe—imagime" environmental challenges. Our portfolio of widely recognized

Sealed Air Corporation is a knowledge-based company focused
o
H

brands, including Cryovac® brand food packaging solutions and
Bubble Wrap® brand cushioning, enable a safer and less wasteful food supply chain and protect valuable
goods shipped around the world. Sealed Air generated $4.5 billion in sales in 2017 and has approximately

15,000 employees who serve customers in 122 countries. To learn more, visit www.sealedair.com.
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Tyson Foods

Founded in 1935, Tyson Foods, Inc. is one of the world's largest food companies
with leading brands such as Tyson®, Jimmy Dean®, Hillshire Farm®, Sara Lee®, Ball
Park®, Wright®, Aidells® and State Fair®. We are a recognized market leader in
chicken, beef and pork as well as prepared foods, including bacon, breakfast

I yson sausage, turkey, lunchmeat, hot dogs, pizza crusts and toppings, tortillas and
desserts.

Our operations are conducted in four reportable segments: Chicken, Beef, Pork and Prepared Foods. Some
of the key factors influencing our business are customer demand for our products; the ability to maintain
and grow relationships with customers and introduce new and innovative products to the marketplace;
accessibility of international markets; market prices for our products; the cost and availability of live cattle
and hogs, raw materials, grain and feed ingredients; and operating efficiencies of our facilities. We operate
a fully vertically integrated chicken production process. Our integrated operations consist of breeding stock,
contract growers, feed production, processing, further-processing, marketing and transportation of chicken
and related allied products, including animal and pet food ingredients. Through our wholly owned
subsidiary, Cobb-Vantress, Inc. (Cobb), we are one of the leading poultry breeding stock suppliers in the
world. Investing in breeding stock research and development allows us to breed into our flocks the

characteristics found to be most desirable.
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We also process live fed cattle and hogs and fabricate dressed beef and pork carcasses into primal and
sub-primal meat cuts, case ready beef and pork and fully cooked meats. In addition, we derive value from
allied products such as hides and variety meats sold to further processors and others. We produce a wide
range of fresh, value-added, frozen and refrigerated food products. Our products are marketed and sold
primarily by our sales staff to grocery retailers, grocery wholesalers, meat distributors, warehouse club
stores, military commissaries, industrial food processing companies, chain restaurants or their distributors,
live markets, international export companies and domestic distributors who serve restaurants, foodservice
operations such as plant and school cafeterias, convenience stores, hospitals and other vendors.
Additionally, sales to the military and a portion of sales to international markets are made through

independent brokers and trading companies.
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North American Meat Institute (NAMI)

NAMI is a national trade association that represents companies that
process 95 percent of red meat and 70 percent of turkey products in
the US and their suppliers throughout America.

NORTH AMERICAN
MEAT INSTITUTE Headquartered in metropolitan Washington, DC, NAMI keeps its

fingers on the pulse of legislation, regulation and media activity that

impacts the meat and poultry industry and provides rapid updates and analyses to its members to help
them stay informed. In addition, NAMI conducts scientific research through its Foundation designed to help
meat and poultry companies improve their plants and their products. The Institute's many meetings and
educational seminars also provide excellent networking and information-sharing opportunities for

members of the industry.

North American Meat Institute (NAMI) is working cooperatively with the China Meat Association to foster
and promote business-to-business connections to enhance adoption of advanced meat processing
technologies and improve the meat and poultry distribution network in China.
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New Hope Group

New Hope Group was founded in 1982 by Mr. Yonghao LIU, a renowned Chinese

‘- . private entrepreneur. It is a pioneering private company which has progressed and
’ grown along with China’s reform and opening-up. Over the past three decades, New
Hope Group has remained among the Top 500 Chinese enterprises for the past 14

< TCHT . . .
ﬁﬁﬁ;[ \ml] consecutive years. It has created tremendous social and commercial value.
NEW HOPE LIUHE

New Hope Group now has more than 600 subsidiaries in 30 countries, nearly 70,000
employees and annual revenues of nearly 100 billion Yuan. Leveraging its resources and expertise, New
Hope Group has constantly branched out into new industries and sectors, from feed production to
agriculture technology, food processing, channel construction, facility building and financial service, as well

as focused on investing and operating emerging innovative companies that have growth potentials.

New Hope Group now holds a total of RMB 110 billion in assets and is highly praised for its robust financial
structure. As a participant in multiple financial markets such as banking, security, Internet finance and fund,

New Hope is given an AAA credit rating by China Chengxin International Credit Rating Co. Ltd. (CCXI).

New Hope Group entered the global landscape in 1997 and set up its first overseas factory in Vietnam in
1999. The Group now has more than 40 factories in operation or under investment in nearly 20 countries
across the globe. It continues to innovate and strengthen investments in Australia, Europe and North
America. During its quest for global expansion in the past decade, New Hope Group has established
sustainable partnerships with renowned international companies and institutions such as Mitsui & Co,
Cargill and IFC. It sought win-win cooperation with an open mind and tried to integrate international quality

resources through value-based alliance.

After 33 years, New Hope Group maintains its strong growth focus and momentum. Guided by the Belt and
Road Initiative and the Internet+ concept, the Group sees exciting new developments in Youthization,

Globalization, Internalization, Industrial and Financial Integration.
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OSI Group

0S| Group, as a global food processor, has more than 65 facilities in 17

1 countries around the world. OSI was established in 1909 and its
OSI headquarters are located near Chicago, lllinois, in the United States of
America.

OSlI produces raw, partially-cooked, and fully-cooked chicken, beef, and pork
products, as well as a variety of other non-meat products including pizza, baked goods, and produce. The

company sells products in over 40 countries.

Customers of OSI include world leading quick service restaurants and other away-from-home food

providers, branded food marketers, and food retailers.

OSl's core operating philosophy centers on partnering with well-known food companies offering its
manufacturing expertise and global infrastructure to develop and produce a range of products and services

while eliminating or minimizing commodity exposure to OS| and its customer partners.
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AOSTE Group, Campofrio Food Group

Campofrio Group belongs to part of global leading Sigma food group. As the
one of the leader of European leading processed meat, The group
represents the specialist of European heritage by providing dried ham, dried
sausages, fresh meat, cooked ham, hot dogs, cold cuts as well as ready meals

and snacks.

The headquarter of the group is located in Madrid of Spain, where the company has 9 plants manufacturing
plant including one fresh meat plant. Other 18 plants are located in France, Italy, Belgium, Portugal and
Romania respectively. Every day the group is serving for 250 million consumers by its over 500,000 points of

sales around the world.
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Vandrie Group

The Dutch family business the VanDrie Group is the global market
leader in veal, calf leather and calf milk powder. With more than

vanDrie Group 25 companies and an annual turnover of approximately € 1, 97
CONTROLLED QUALITY VEAL billion, the VanDrie Group is the largest private agribusiness

group in the Netherlands. It exports its high-quality products to more than 60 countries around the world.

Veal is easily digestible and highly nutritious. The Dutch controlled quality veal of the VanDrie Group meets
all the requirements to address food needs worldwide. As the global demand for meat protein rises, new
and innovative ways to produce the necessary quantities are required and the VanDrie Group can meet

these requirements. The VanDrie Group is an integrated producer that manages the entire production
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chain, including calf husbandry, raw dairy products processing, calf feed, calf slaughterhouses, calf skins,

marketing and promotion.

Throughout the production chain, food safety, animal welfare and environmental management are assured
by Safety Guard, the VanDrie Group’s unique full-service quality system. Safety Guard is based on ISO
22000 and incorporates IFS and BRC. The key feature of Safety Guard is its traceability system. Each
individual animal has an earmark - its ID code - which remains associated with the animal and the meat
throughout the chain. Even when a cut of meat is reduced further at the deboning plant, it continues to be

associated with its ID code and can thus be traced back to the individual animal it came from.

All veal products of the group are delivered according to client specifications, including the shape, weight

and colour of the meat. Any desired cut can be produced.

The VanDrie Group’s methods are based on innovation, know-how and craftsmanship. At the VanDrie

Group, respect for people, animals and quality has been second nature for generations.

BRF

BRF is a global meat producer headquartered in Sao Paulo, and is

A\ 4 publically listed in both Sao Paulo and New York stock market. BRF is
brF the largest poultry producer in the world, accounts for 14% of global

poultry supply. It is also one of the top five swine breeding companies

in the world. BRF owns 54 slaughtering and processing plants in South

America, Europe, Mideast and Asia, and has over 100,000 employees. BRF produces over 4 million metric
tons of meat per year and sells its products to over 150 countries in the world. BRF has a history trading
with China with more than 10 years. This mutually beneficial trade of meat products not only meets
Chinese consumers’ need of chicken legs, chicken wings and chicken paws which are short of domestic

supply, but also provides Chinese customers with poultry products of low antibiotic residue, safe and

reliable quality and stable supply.
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Chuying Agro-Pastoral Group Co., Ltd.

Chuying Agriculture and Animal Husbandry Group Limited Liability

S Company, founded in 1988, listed on the Shenzhen Stock Exchange
<
)

Q.

2 (stock code: 002477) successfully on September 15, 2010, was praised

as "First Stock in Pig Breeding of China" in this industry. Chuying
P ‘E Agriculture and Animal Husbandry Group is the state key leading
nggﬂﬁm@ enterprise of agricultural industrialization and good faith enterprise in
CHUYING AGRO-PASTORAL GROUP  qu3lity of China, and carry the burden of central livestock reserve base

of reserve meat!

Chuying Agriculture and Animal Husbandry Group, taking it as its own duty that let Chinese people eat safe
meat, is committed to carrying out strategic layout dominated by pig-breeding whole industry chain.
Currently, it has established core strategy including three blocks of pig breeding, food trade and Internet,
and has developed into a modern large-scale enterprise group with complete industrial chain system such
as food trade, feed production, breeding of improved variety, pig breeding, slaughtering and processing,

cold chain logistics, terminal sales, online business, etc.

Chuying Agriculture and Animal Husbandry Group adheres to enterprise mission of "developing ecological
industry and leading fashionable life", grasp the trend of consumer demand and create its meet brand of
"Chumuxiang". At present, it has formed three major-type product systems of fresh frozen food, meat
product and high-end fermented ham, and devoted itself to delivering green, safe and healthy food to

kitchens and dining-tables at home and abroad.
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COFCO Meat Investment Co., Ltd.

COFCO Meat, is an investment and operation

El:l*ﬂ __,@[itj,% platform of meat products under COFCO

vy COFCO g Group. Its main business includes fresh pork

BRZIR SE8IRA

with  full-fledged supply chain, deep
processing of chicken and meat import and distribution. At present, the company has nearly 9,000

employees.

COFCO Meat was registered and established in 2009. Its business achieved rapid expansion in a short
period. Up to now, it has built up 3.65 million heads of pig breeding capacity, 2 million head slaughtering
capacity, 55,000 tons of meat deep processing capacity in Jiangsu Dongtai, Hubei Wuhan, Tianjin, Jilin
Songyuan, Inner Mongolia Chifeng, Shandong Weifang, Guangdong Heshan, etc.. It ranks no. 5 in
large-scale pig breeding industry in China. In addition to its investment in pork and chicken business in
China, COFCO Meat is the largest meat importer in China's main port. It has successfully accomplished State

Reserve task many times. In 2017, it imported and distributed 85,000 tons of meat.
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Ecolab

@ A trusted partner at more than one million customer locations,
Ec LAB Ecolab (NYSE: ECL) is the global leader in water, hygiene and energy

technologies and services that protect people and vital resources.

With 2016 sales of S13 billion and 48,000 associates, Ecolab delivers comprehensive solutions and on-site
service to ensure safe food, maintain clean environments, optimize water and energy use, and improve
operational efficiencies for customers in the food, healthcare, energy, hospitality and industrial markets in

more than 170 countries around the world.

Ecolab China Investment Co., Ltd. is the regional headquarters of Greater China. As we started the business
in Greater China from 1975, Ecolab has established its leading position in China food safety and sustainable

development with more than 30 years of local industry experience and solid scientific research ability. Since
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June 2015, Ecolab has acquired controlling interest in Jianghai Environmental Protection Co. Ltd. (Jianghai).
By combining the strengths of both organizations, this acquisition solidifies Ecolab’s position as an

undisputed leader in industrial water treatment in Greater China.

Up to now, Ecolab have had nearly 3600 associates, 7 plants, 1 world-class innovation center, and more

than 40 offices all around the Greater China region.
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Walmart

Food Safety Walmart Food Safety Collaboration Center
Collaboration Center

To progress China's food safety system, better serve Chinese
consumers, and meet the needs of modern China, the Walmart Food Safety Collaboration Center (WFSCC)
was officially launched by Walmart in October 2016 in Beijing. Providing a professional platform for
interested parties to work together to address food safety issues, the WFSCC is committed to becoming a
leader in China's food safety, and actively cooperates with universities, industry associations, enterprises,
and government, bringing together leading researchers, scholars, and innovators from China and around
the world to accelerate food safety development in China. The WFSCC focuses on three key pillars:
innovation, education, and policy support. Walmart and the Walmart Foundation are committed to
investing $25 million within 5 years for food safety research projects to help improve food safety in China.
To honor Walmart's commitment to improving food safety in China, the Center established a Board of
Experts in March 2017. The Board of Experts convenes the foremost thinkers and leaders in food safety in
China and abroad. As food consumption habits change in the rapidly-developing Chinese market, the Center

works with the Board to identify food safety problems and propose pragmatic and effective solutions.
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Moving Floor AB

Moving Floor AB is a manufacturer of automatic cleaning for

( l pigs and cattle. The automatic cleaning is done minimum 15
times per day which provides clean and healthy animals that

MOVING FLOOR CONCEPT grow quicker (up to 30%) with significantly less use of

antibiotics. The cleaning is done without using any water, saving up to 150 liters of water per pig per day.

When no water is added to the feces it is much easier to use it for biogas, composting or transporting it for
spreading on the field. The modular system is installed in old or new barns and the quick manure removal
gives a 95% reduction of ammonia within the barn. This new system is patented and Moving Floor AB is the
only company in the world providing automatic cleaning of the animal’s living area. Moving Floor can
provide a structural change of the animal husbandry — increasing efficiency and profitability but at the same
time also improving animal welfare and decreasing negative environmental impact.
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With more than 2870 employees and almost 140,000 tonnes of animal weight slaughtered, SVA Jean Rozé
and its subsidiaries are one of the leaders in the meat processing market. Created in 1955 on the
foundations of a family business, it grew rapidly through a proactive policy that combined high technology

and innovation.

SVA Jean Rozé has always aimed to support and guide breeding management toward the quality expected
by consumers. It achieves this by procuring its supplies from loyal, regular suppliers who are fully aware of

its requirements and needs.

We have developed a comprehensive range of processed products (Beef, veal and lamb) that meet all the

market’s expectations: supermarket, distribution, catering, manufacturers and export market.

We have 2 slaughtering sites, 4 processed product subsidiaries, 2 waste and by-product treatment

subsidiaries and 12 logistics bases throughout France.
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China Grain and Meat Imports: More Demand for Meat

Imports?
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Estimated Carcass Prices
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Metric Tons
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U.S. Pork & Variety Meat Exports_to China
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Accumulated Weekly Beef Exports

Whole muscle cuts as reported to FAS
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san Livestock and Meat Trades Union — UECBV.
. COVDutch Meat Association (COV)

EU Beef/Veal and Pork Market Situation

Jos GOEBBELS
UECBYV Vice-President, COV President

Meat Industry Executive Roundtable & AFP Program, Beijing, China

Meat Industry Executive Roundtable & AFP Program, Beijing, China, 18 September 2018 UECBV ﬁ




What is UECBV?

Today, UECBYV represents 53 associations out of:
* 24 EU Member States as well as certain EFTA
countries and EU candidate countries (Turkey).
e Other countries, EU trade partners in the meat
sector, are also associated to the UECBV
(Japan, Russia and Ukraine)

3 European Associations
Livestock markets (AEMB)
Casings industry (ENSCA)
Ship suppliers (OCEAN)

In total, some 20,000 firms of all sizes and over 230,000 jobs are
represented within the UECBYV through its national member

federations.
It represents the national federations of the:

1 livestock traders

1 livestock markets

(1 meat industry: slaughterhouses, cutting and preparation
plants

[1 wholesale meat traders
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EU beef & veal market situation — production and prices

COVDutch Meat Association (COV)

] There was a small decrease in the EU cow herd in
2017 (by 1%), primarily in the Western European
countries.

[l Two thirds of the beef/veal production came
from the dairy herd in 2017.

[l The increase in the number of heads slaughtered
refers mainly to males and heifers. Slaughtering of
cows also increased considerably (drought effect).

| The forecast: the EU net beef/veal production will
slightly rise in 2018 by 0.5%, and slightly drop by
0.6% in 2019.

[l The EU price situation is now better than in 2017.

Market developments in the EU

Production = +0.1% A +0.5%

Year-on-year changes in EU beef/veal slaughterings
by category (1,000 heads)
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aef & veal market situation — trade and consumption
- COVDutch Meat Association (COV)

[]

Key EU trade partners are focused on the
Mediterranean area: Turkey, Lebanon, Libya and
Israel were important destinations. Exports to
Algeria doubled.

Five countries account for more than half of the EU
exports.

The forecast is that exports will decrease in the
second half of 2018 and will stabilise in 2019.

The forecast is an increase of imports by 8% in
2018. Three quarters of EU imports will come
from South America.

Beef/Veal consumption will slightly rise in 2018 by
0.7% to reach 10.9 kg per capita (boneless
weight).

EU beef/veal exports

| Destinations I 2014 2015 2016 2017 Jan-Jun 18
tonnes o tonnes o tonnes % tonnes % tonnes O
Hang Kong 28673 82% 65112 146% 45198 10.8% 58416 121% G082 147%
Turkey 559 02% 1280 03% 9482  23% WIS 2% 22508 92%
Ghana 40878 118% 33255  T5% AT 364 B9% 35340 7.3% 19548 79%
Wary Coast 21619 6.2% 28 839 B.5% 35740 B.5% 38 T13 T6% 18724 T 6%
Bosnia-Herz. 21870 6.3% 31 a2 T A% 36 593 B.7% 36 B850 T6% 14 931 B.1%
Philippines. 2534 0.7% 11 630 26% 13 053 3.1% 24 247 50% 13728 5.6%
Switzedand 25817 T A% 25730 58% 25008 5.0% 24 435 51% 11788 4 8%
krael 4224 1.2% 3855 0.9% G087 1.5% 15137 3.1% 10 258 4.2%
Angolka 10 589 3.0% 14 587 3.3% 08643 2.3% 135849 2.8% 7 650 3.1%
Algena 3135 0.9% 4227 0.9% 6662 1.6% 10726 22% 6988 2.8%
South Afnca 3339 1.0% 1325 03% 7481 18% 7361 15% BO0E  26%
Norway W27 29% TETZ  18% 19122 46% 18315 38% 6351 26%
Chile 1 00% 27 00% 500 00% 2228 05% 6320 26%
Far.JRep Mac 10 315 3.0% 10 994 25% 123715 3.0% 11451 2.4% 4 740 1.9%
Ukraine 2870 0.8% 2498 06% 2747 0.7% T 084 1.5% 4202 1.7%
China 7228 21% 8242 1.8% 6027 1.4% 10 2804 22% aso 1.4%
WVietnam 3175 0.9% 6410 14% 11827 28% 22 262 4.6% 2027 12%
Other Destinations. 150312 43.3% 187 568 42.1% 134 124 32.1% 136 176 28.3% 48846 19.9%
Extra-EU 347 252 445 272 418 383 481 848 245 906
3 change + 28% - 6% +15% -8E%
EU beef imports
Origins I 2014 2015 2016 2017 Janun 18
tonnes % tonnes % tonnes % tonnes % tonnes %o
Brazl 145435 435% 144259 434% 136803 423% 140291 420% 67 583 41.3%)|
Argentina 47 976 143% 42074 127% 42149 13.0% 43558 13.0% 3124 19.1%|
Uruguay 51377 154% 49043 148% 46287 143% 56703 17.0% 2721 16.6%|
Ausitralia 28074 B84% 32653 98% 30884 96% 27794 B3% 10 390 6.3%|
USA 22297 67% 23234 T0% 24132 75% 20482 6.1% 9029 5.5%|
New Zealand 13827 4.1% 14432 43% 11380 3.5% 9906 3.0% 4361 2.7%|
Paraguay 0 00% 0 00% 1915 06% 5947 18% 3272 2.0%|
Namibia 1113 33% 9994 30% 12112 37% 10685 32% 3060 1.9%
Botswana 6280 19% 6424  19% 9258 29% 9382 28% 2836 1.7%
Switzerand 4284 1.3% 5456 16% 5090 16% 5500 16% 2616 16%
Serbia 619 02% 425 01% 439 01% 857 02% 632 0.4%)|
Canada 965 0.3% 780 02% 428 01% 421 0.1% &02 0.3%|
Japan 3 00% 100 00% 359 0.1% 578 02% 297 0.2%)
Other Origins. 2373 07% 3487 1.0% 1810  06% 2063 06% 729 0.4%)|
Exira-EU 334 630 332362 323043 333 868 163 769
% change - 1% - 3% +3% +14.2%
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EU pork market situation — production and prices

COVDutch Meat Association (COV)

'] 150 million heads in the EU in 2017, an increase
by 2% in comparison with 2016.

[l EU pig meat production decreased by 0.9% in
2017.

[l EU pig meat production rose by 4.1% in tonnes in
the first quarter of 2018 compared with the same
timeline of 2017.

[l However, this growth in Q1 2018 is likely to
moderate due to lower prices. Therefore, the
forecast for 2018 is an overall production rise by
1.5%. Stabilisation is expected in 2019.

1 EU prices have decreased. EU prices remain well
below the last 4-year average.

Market developments in the EU

Production M -0.9% A +1.5%

EU evolution of the EU pig carcass prices (average classE & S
(€/ 100kg/cw)
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)ork market situation — trade and consumption

COVDutch Meat Association (COV)

[]

The EU remains the world’s first exporter of pork and
pork products. The trade balance of pig meat is positive.

In the last years, the main driver of EU pork exports was the
fact that China had imported more. However, since 2017, EU
shipments to China have been decreasing. This trend should
continue in 2018, but has slowed down since June.

More than half of the exports from the EU go to China,
Japan and South Korea.

The forecast is that EU pig meat exports will increase by
2.5% in 2018 and stabilise in 2019.

EU pork imports remain very low, but have increased in the
last couple of years.

Pig meat consumption in the EU remained stable in 2017 and
reached 32.2 kg per capita (boneless weight).

The forecast is that consumption will slightly increase in 2018
to reach 32.5 kg per capita.

2014 2015 2016 2017 Jan-Jun 18
tonnes % tonnes % tonnes % tonnes % tonnes %
China 717033 23.6% 1141325 33.9% 1866355 44.9% 1398470 36.5% 680458 35.2%
Japan U721 1N5% 364746 108% 405335 98% 425910 111% 23173 120%
South Korea 27825 T1.5% 241568 T7.2% 260726 6.3% 274966 7.2% 176677 91%
Philippines 20252 6.7% 191876  57% 216022 52% 250213 65% 143103 74%
Hong Kong 408 183 135% 202391 87% 362492 87% 381013 99% 115032 59%
USA 90985 3.0% 105123 3.1% 116806 2.8% 155527 41% 93219 48%
Australia 73156 24% 102645  3.0% 101198 2.4% 95308 25% 48717 2.5%
Ukraine 106 780 3.5% 96631 2.9% 75674 1.8% 88106 23% 45294 23%
Serbia 62905 21% 47488 14% 41128 1.0% 55052 14% 3B207 20%
Vietnam 16056 0.5% 38290  1.1% 53483 1.3% 41549 11% 73 1.6%
Taiwan 52970 1.7% 53701 1.6%) 47865 1.2% 64302 1.7% 30744 1.6%
Singapore 40265 1.3% 40937 1.2% 39994  1.0% 37611 1.0% 22245 11%
Other 687 432 22.7% 651540 19 3% 569 411 13.7% 565 638 14 8% 277783 144%
ExtraEU 3033833 3368 260 4156 490 3833754 1935084
% change +11% +23% -8% +0.6%
2014 2015 2016 2017 Jan-Jun 18
tonnes % tonnes % tonnes % tonnes % tonnes %
Switzerland 18207  52% 20225 61%| 22257 68%| 22922 63% 10233 58%
Serbia 3662  10% 1819 5% 814 2% 2694 % 1611 9%
Norway 3192 9% 2315 % 1989 6% 2287 6% 1527 9%
Chile 34e 10% 289 9% 2958 9% 2434 % 1374 8%
USA 1498 4% 1769 5% 1711 5% 1707 5% 819 5%
China 917 3% 380 1% 250 1% 1315 4% 453 3%
Other 4353 12% 3663 1% 3010 9% 2994 8% 1486 8%
Extra-EU 35245 33 066 32788 36 351 17 503
% change 6% -1% +11% -0.8%

Meat Industry Executive Roundtable & AFP Program, Beijing, China, 18 September 2018
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COVDutch Meat Association (COV)

Challenges for European meat industry

*Sustainability
*Welfare
Circular production



U.E.C.B.V.

A — ‘ ovDutch Meat Association (COV)

Thank you very much for your attention!


http://www.uecbv.eu/�
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g(%A?ZILIAN BEEF SECTOR PROFILE -
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BRAZILIAN BEEF EXPORTS - 2018 m
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Month Revenue (Thousand USS) Tons AP (USS$/Ton)
jan/17 74.826 18.236 4.103
fev/17 62.630 15.100 4.148
mar/17 82.299 19.546 4.211
abr/17 52.255 11.971 4.365
mai/17 61.706 14.214 4.341
jun/17 66.771 15.574 4.287
jul/17 70.088 16.123 4.347
ago/17 82.798 18.565 4.460
set/17 77.826 17.465 4.456
out/17 92.218 20.615 4.473
nov/17 105.476 22.463 4.696
dez/17 110.105 23.691 4.648
[Total 2017) 938999 | 213563 | 4378
jan/18 104.627 22.788 4.591
fev/18 92.494 20.852 4.436
mar/18 117.470 26.327 4.462
abr/18 66.452 14.323 4.639
mai/18 111.444 23.798 4.683
jun/18 69.620 14.788 4,708
jul/18 166.897 34.895 4.783

Total 2018 729.004 157.771 4.615
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SOUTH AMERICA BEEF EXPORTS TO
CHINA 2017 — THOUSAND TONS

Argentina
17,4%

Brazil
Chile
0,
39,8% [VALOR]

Uruguay 208.302 42,0%
Brazil 197.565 39,8%
Argentina 86.334 17,4% Uruguay
Chile 4,113 0,8% 42,0%
TOTAL 496.314 100,0%
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BRAZILIAN BEEF EXPORTS TO CHINA - SHA '

2()15'IINA
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2016

CHINA
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ton

%

2017

CHINA
[VALOR]
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%

2018*

CHINA
[VALOR]
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8,3%

OTHE
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ton

*Jan-Jul

Source: MDIC/SECEX/ABIEC
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HISTORY OF CHINESE IMPORTS AND EXPORTS
OF BEEF
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ADDING Carcass Zone |

Weight
% weight
% value

=

STRIPLOIN

RIB EYE

Carcass Zone Il

% weight ............. 25
% value ...............

Weight

% weight .
% value

THIN SKIRT SHIN
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ADDED VALUE

CLASSIFICATION BY ZONES -
CHINA

TONS - 2017 ZONE I: = 2% of exports
ZONAI|
5,322 .
2% ZONE II: wgﬁ > 11% of exports
="
ZONAII . - ;
23,554 ZONE IIl: L—*’ > 12% of exports
12% Vo
- ZONE IV: S 16% of exports
[VALOR]
ZONAIV [PORCEN
311('52:9 TAGEM] MIX*: 59% of exports
* MIX: shipments containing more than one classification zone Source: MDIC/SECEX/ABIEC
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ABIEC  Brazilian

you!

+55 11 3531.7888

Av. Brigadeiro Faria Lima, 1.912
14* andar — Conjunto J

Sao Paulo/SP — 01451-000
www.abiec.com.br
www.brazilianbeef.org.br
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