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LinkedIn Overview

General LinkedIn Network
LinkedIn membership is now more than 
48M+ professionals
1M+ new members every month
133 Countries
150 industries

The Company
Founded 2003, HQ in Mountain View, CA
Offices in San Francisco, Omaha, New 
York, Chicago, Atlanta, London
325+ employees

LinkedIn Corporate Solutions
Offers exclusive products and services 
designed specifically for your corporate 
staffing department
700+ Corporate Customers



LinkedIn Network Demographic

The network is affluent, tech-savvy, and influential

Unique Audience Composition 
by Household Income (USD)

Source: Nielson @plan Fall/Winter 2008

Household Income
• 80% over $75k
• Average = $139k

Age Range
• 25-54   84%

College educated
• 90%

Small business 
owners      
• 900k+

Senior Executives
• 60%    



• Connect with colleagues, classmates, & clients
• Maintain and grow your professional network 

Strengthen Professional Relationships

• Ask & answer business related questions
• Send (receive) messages to (from) industry experts

Share Business Knowledge

• Find & hire qualified, passive candidates 
• Discover job opportunities posted by your network 

Hire & Search for Jobs

• Publish professional profile to Google
• Showcase endorsements from colleagues

Build your Personal Brand

Professionals network to…



Are You Keeping Up?



Brand You
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People Search -
 

Advanced



Advertise Your Expertise



Get Advice



Seek Opportunities

From: Amy 
Sent: Thursday, November 13, 2008 12:40 PM 
To: April Kelly 
Subject: story from a member!

I thought you might like to read this! Awesome!!!! 

Hi, I just wanted to drop you guys a line and tell you 
about a great story. I had been out of work in the 
contract furniture industry from March of 2008 till 
October 2008. I had worked diligently to find a job 
using several of the free job search sites and several 
of the fee-based search sites. I ended up, in the 
middle of October, discussing coffee with a 
networking friend of mine and she said that I really 
needed to get into my LinkedIn site and get it 
updated. She said that was one of the ways she 
thought I might be able to find a job. I followed her 
advice and really started updating my site and asking 
for recommendations. Well, just a week later I was 
contacted by someone that saw me in LinkedIn about 
a contract furniture sales job in the Charlotte, NC 
area. It is the middle of November and I am moving 
into my second week of work at Office 
Environments.
I just wanted to thank you all for the system you have 
set up. Your system helped me to find the job that I 
am in today and now I know that I will be using 
LinkedIn to work towards new accounts and to help 
others to get LinkedIn with others ...
Thank you so much
Mark

Find a new careerAsk a captive audience for opinions on new 
business ventures



Groups
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Search for groups 
in your Industry to 
find other 
professionals with 
the same affinities

Join groups to 
accelerate your career 
through referrals from 
fellow group members

Create and Manage a 
group to encourage 
collaboration amongst 
team members,



User Groups –
 

Connect Communicate Collaborate
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Announce, Announce, Announce
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Create Your Brand
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Enrich Your Personal Brand



Create Buzz
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What’s Next

Answer Questions – When you find a question you can answer from someone senior 
in a company you might want to do business with, write a high value response

Join Groups – Join where potential clients in your industry gather – you can gain 
new leads as well as find others likely to help you with referrals

Make clear what you offer /See what others have to offer –Search for events that may 
interest you. Ensure you use Events to announce your event and attract attention.

Enrich your profile and personal brand by using the many applications offered. 

Take notice of what people are saying about you and/or your company – Use 
Company Buzz

Send April Kelly your success stories!
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The Global Leader in Professional Networking

Thank you 
for your 

time.

Ed Steinberg

esteinberg@linkedin.com
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