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Social Media

Presenter
Presentation Notes
Just having “just” a corporate web site is not enough any more.

Not abandoning traditional methods of communication, but need to be in the game

Social media is about ordinary people taking control of the world around them and finding creative ways to bring their voices together to get what they want. 

Gone are days where companies can “sit back and watch”. A determining factor in a company’s success is going to be increasingly measured by how they interact with their customers, ask for feedback, and be part of the conversation. 

Do just a little bit of searching on the Web, you’re going to find conversations about NFPA. These conversations are happening and companies need to decide if they’re going to play or they’re going to ignore this technology. 

It is clear that we’ll never go back to the days when we or any other company get to completely control our messages through the channels that we select. 

Social media means that we have to give up some control. 
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Social Media

Survey: Americans expect

 
social media 

 (September ‘08)

• 93%
 

of online Americans say companies should

 have a social media presence

• 85%
 

believe companies should be interacting

 with consumers through social media

Presenter
Presentation Notes
Communications strategy firm CONE: � http://www.coneinc.com/content1182

Companies should:

use social networks to solve their problems (43 percent). 

solicit feedback on their products and services (41 percent) via social media. 

develop new ways for consumers to interact with their brand (37 percent) through social media. 

market to consumers (25 percent) using social media
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How do we communicate?

Newsletters
 Media outreach

 Catalogs
 Publications

 E‐mail
 Customer call center

 Face‐to‐face
 Tech. interpretations

 Web site

Web 2.0 = Social Media
Using electronic and Internet  tools 

 
to share and discuss information 

 
and experiences with others to 

 
create value for the user

 Blogs
 Podcasts

 Video/Audio
 Wikis

 Photo‐sharing
 Social networking
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Social media

Changing the communication landscape

Needs to be planned and thoughtful

Clear and measurable objectives (generate leads, 
legislate change, 
increase knowledge, influence behavior modification, 
etc.)

Social media strategy

Presenter
Presentation Notes
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NFPA Workgroup Outcomes

Maintain participation in currently used forms of 
social media 

Increase participation in Twitter/LinkedIn/Blogs

Create an ongoing workgroup

Establish guidelines for employee participation in 
social media 
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Blogs
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Micro‐blog –

 

140 

 characters

NFPA has @ 900 

 followers

Additional NFPA twitters

Research

Codes

FPW
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More than 2600 members

10 sub groups

More than 100 discussions

Over 1400 fans
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@ 70 videos
More than ¼

 million views

Our most‐

 watched videos 

 on YouTube.

Posted: Nov. 

 2007
Views: 80,000 +

Posted: June 

 2007
Views:

 
40

 
000

 
+

Presenter
Presentation Notes







http://www.youtube.com/watch?v=RNjO3wZDVlA
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Video

Video clips on our Web 

 site or blogs help us 

 tell a story or make a 

 point.

From 
NFPA’s 
2008 
conference 
blog

Presenter
Presentation Notes
How we use video:
Embedding videos in Web articles:�Hindenburg�http://www.nfpa.org/OnlineJournalDetail.asp?itemID=39647&src=NFPAJournal�Lake View School Fire�http://www.nfpa.org/publicJournalDetail.asp?categoryID=1673&itemID=40210&src=NFPAJournal
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Audio/Podcasts

Examples:
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Social Media

“The media world has changed 
 more in the last five years than it 

 has in the last 50, and it will 
 continue to change at that rate 

 again in the next five years.”

‐
 

Wenda
 

Harris Millard
 Martha Stewart Living Omnimedia
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NFPA and Social Media
Pros

Increases traffic
Free, or almost free
Enhances brand
Direct communication 
↑ Search engine visibility
Speaks to the next 

 generation of members
Allows us to be part of or 

 hear the ‘conversation‘

Cons

Ever changing environment
Potential to be overwhelmed 
Lose control of the message
Not our demographic…yet
Measurement of ROI is difficult
Too many conversations

Not the official interpretation
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